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Housekeeping Tips

I = .

«  Today's Webinar is scheduled for T hour
« The session will include a webcast and then your questions will be answered live at the end of the presentation

« All dial-in participants will be muted to enable the speakers to present without interruption

« Questions can be submitted to “All Panelists” via the Q&A option and we will respond at the end of the presentation

« The webinar is being recorded and will be available on our Success Portal - where you can download the slide deck for
the presentation. The link to the recording will be emailed as well.

« Please take time to complete the post-webinar survey and provide your feedback and suggestions for upcoming topics.
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https://success.informatica.com/explore/tt-webinars.html
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More Information

u>

Success Portal Communities & Support

https://success.informatica.com https://network.informatica.com
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Documentation

https://docs.informatica.com

University

https://www.informatica.com/in/s
ervices-and-training/informatica-
university.html



Safe Harbor

The information being provided today is for informational purposes only. The
development, release, and timing of any Informatica product or functionality
described today remain at the sole discretion of Informatica and should not be
relied upon in making a purchasing decision.

Statements made today are based on currently available information, which is
subject to change. Such statements should not be relied upon as a
representation, warranty or commitment to deliver specific products or

functionality in the future.

“ Informatica



Agenda

a Match Analysis & Explainability Overview

e Demo

e Questions and Answers
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Need to Tune Match To Fit Your Business Needs

Matching is not an exact science, it needs to account for imperfect data

Under Over
Matching Matching
Suitable for: Suitable for:

KYC « AML

Customer delivery « Border control checks,

Marketing campaigns « Watchlists Screening,
with high CAC + Risk analysis

IN BALANCE
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How it works: Match Analysis & Explainability

* Pre-built dashboard that customers can use quickly and easily, to analyze the matching model
and adjust it as needed, to avoid under-matching or over-matching

* Helps to build trust in the quality of matching across all stakeholders

) S S S O

1. Turn on 2. Additional 3. It will calculate 4. See match 5. Drill down 6. Further drill
Match analysis queries will be metrics for the analytics in to see down to see
run at the end of whole BE as of pre-built matching explainability

each match job that time dashboard pairs for that pairs
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Target Personas For Match Explainability

Ben Mark
Business User Match Expert
» Can | trust the quality of the data after * Is my match model good? Should |
matching? add/remove/change any match rules?
« How much duplicate data was there in - How many match pairs are being sent
each source? for manual review?
« How is data from different sources - Am | getting large clusters? If so, why
matching against each other? and how do | fix it?
« How many manual review do | have to « How is my match model impacting

@ / thh job performance? J
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Match Analysis: Overview Tab
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Match Analysis: Outcome

nalysis
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Analysis of Match and
Merge strategy

Drill down to relevant
match pairs

Drill further on a
selected pair to see why
it matched
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Match Analysis: Match Model Ana
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Qs Overview Qutcome Match Model
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9 Inbox
Rank Based Rules
[a Reports
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Showing: All rules Find Q¥ N
3] File Import o
IE My Jobs Match Model Version Rule’s Rank Match Strategy Merge Strategy Match Criterion Rule Description Total Pairs
Address matching 3 1 Fuzzy Automated Address Strongly similar line 1 and exact ... 155,000
Address matching 3 2 Fuzzy Automated Person_Name 130,000
Insurance and claim matching model long name 3 1 Fuzzy Manual VIN_Manufacturing Strongly similar line 1 and exact ... 130,000
Address matching 2 1 Exact Automated 130,000
Details for Rule: Address matching - Version 3 - Rank #1
Properties and Thresholds/Summary: Match Field Details:
Match Model: Model Version:
Address matching 3 Match Type Field Type Field Name Field Property Value
Match Rule ID: Match Strategy:
123141397987 FUzZzy Exact City Segment Matching... SFO, NYC
Merge Strategy: Match Criterion: .
Automated Address Fuzzy Address_part 1 Address Line 1
Match Level: Merge Threshald: Fuzzy Address_part 2 Address Line 2
Conservative 90-100
Total Pairs:
155,000
Rule Description:
Strongly similar address line 1 matching and exact city for SFO and NYC
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« Analysis of Ranked
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Match Rules
Drill down to
relevant match
pairs

Drill further on a
selected pair to see
why it matched



Demo
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Configuration needed to use this feature

> In the B360 console, go to Global Settings > Reports & Dashboards, then select the desired Business Entities option
to view the match dashboard.

> After making changes, open the related Business Application (e.g., Customer360) and click the "+" sign to add the
existing dashboard

Business 360 Console v

i Global Seffings
Add Existing Dashboard

Licenses Support Access Purge Data Reports & Dashboards Histery Retention
Reports & Dashboards My Dashboards (2) ~ Shared Dashboards (0)  'Predefined Dashboards (6) g
Enakles users to create merge |'|i51«:vr'§,r aclivity reports and add predeﬁned dashboards for match outcomes. .
Name Description Dashboard ID
Reports ' ’ ) . : ) :
Ingress Job A predefined dashboard that displays the details of all the ingress jobs..  b360.internal.ingress_job
Marge History Activity 0 @D Egress Job A predefined dashboard that displays the details of all the engress job..  b360.intemal.egress_job
Dashboards Match Job A predefined dashboard that displays the details of all the match jobs...  b360.internal.match_job
Match Anclysis and Explainability o @) Merge Job A predefined dashboard that displays the details of all the merge jobs...  b360.internal.merge_job
Business Enfities:* Person €@ Organization € -
Usage Statistics A predefined dashboard that displays an overview of MDM SaaS usag..  b360.internal.usage_statistics

Match Analysis an..  Displays key metrics related to the match process, the match and mer..  b360.internal.match_explainability



Overview of Match Tuning Process

& Use this
Match
Model ;

Data Profiling

Across source systems
\\before "MatchConfig"

MatchConfig
Condidate Selection,

Match Rules, Segment,
Null Matching

MatchOutcome
» Match scores are expected?
» Matching time ?

* Number of Manual v Auto pairs ?
« Any unwanted pairs ?

Load sample data

Run"Match" only job
and review pairs

Refer: MDM SaaS Match and Merge Best Practices
(‘ Informatica


https://success.informatica.com/explore/tt-webinars/mdm-saas-match-and-merge-best-practices.html

How is my match config performing so far ?
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» Want to see record
level metrics?

e How many auto and
manual match pairs?

e Are there any records
hitting record pair
limits?




|s there an opportunity to optimize the Match execution time ?

 Want to see total
match time?

e |s fuzzy match
taking time?

 Can this feature
guide to improve
performance
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How are my matches distributed ?

e Manual vs auto —
what's the match split?

* |s manual match
rate too high?

e Can auto matching
reduce effort?
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What fields are contributing to the match score ?

e Quick view of
EXI—— record pairs?
O e Match score
explained by fuzzy
columns?
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Is my match config causing over-matching ?

e Any rule creating too
many match pairs?

e Can any rules be removed?
e Are rules ranked right?
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Desired Results
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Upcoming Features in Match Analysis & Explainability Dashboard

Analyze analysis Analyze, de v data Analyze formation
for threshold matching of data hotspots that of large clusters of
rules and from across might cause over transitively,
Adaptive Al different source matching matching records

matches systems
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Q&A
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Thank You
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